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TERMS & CONDITIONS FOR PRINT, DIGITAL, CUSTOM AND LEAD GENERATION ADVERTISING


GENERAL 
I. APPLICABLITY. The following general terms and conditions shall constitute the entire contract regarding and shall govern the business dealings between (i) Summit Professional Networks, a division of ALM Media, LLC (“SUMMIT” or “Vendor”) and (ii) the SunGard entity identified below (“SunGard” or “CUSTOMER”) and its Affiliates (i.e. any person that directly or indirectly controls, is controlled by, or under common control with such entity; where "control" means direct or indirect ownership or control of more than 50% of the voting interests of the subject entity).

This Contract applies to all advertising placed in magazines, media products and all electronic properties of SUMMIT, including those of any of its affiliates, subsidiaries or divisions that operate any Summit Professional Networks and/or National Underwriter Company properties.
The terms “CUSTOMER”, “ADVERTISER”, and “SPONSOR” (collectively “CUSTOMERS”) are the same and are used interchangeably throughout this document. 
For and in consideration of the mutual promises of each party to the other, CUSTOMER and/or its Affiliates shall require of SUMMIT and SUMMIT shall be entitled during the term hereof, to do or arrange for services agreed in writing by CUSTOMER.

The terms “Contract” and “Agreement” are the same and are used interchangeably throughout this document.
II. WAIVER/NO WAIVER.  A waiver by either party of any term or condition of this Agreement in any instance shall not be deemed or construed as a waiver of such term or condition in the future or of any other term or condition. No waiver of any breach of this Agreement shall be considered valid unless in writing and signed by the party against whom the waiver is being enforced. The failure or delay of either party hereto in exercising any of its rights under this Agreement shall not constitute a waiver of such rights. If any provision of this Agreement shall be held to be invalid or unenforceable, such invalidity or unenforceability shall not affect or impair the validity or enforceability of the remaining provisions of this Agreement, which shall remain in full force and effect, and the parties shall continue to be bound thereby. 

III. CUMULATIVE REMEDIES.  The rights and remedies under this Agreement are cumulative and not exclusive of any rights, remedies, powers and privileges that may otherwise be available to the parties. 

IV. AGREEMENT IN ITS ENTIRETY.  This Agreement contains and represents the entire agreement of the parties with respect to its subject matter, supersedes all prior and contemporaneous agreements, oral or written, and may be amended only by a written agreement signed by both parties duly authorized authorities. SUMMIT advertising representatives are not authorized to amend the terms of this Agreement or the SUMMIT rate cards, either verbally or in writing.  No representation, inducement or promise has been made or relied upon by either party, unless expressly set forth in this Agreement.  
V. WARRANTIES. Each party represents and warrants to each other that: (i) it is a corporation in good standing, (ii) it has the necessary resources, authority and ability to enter into and perform all of its obligations under this Agreement and will perform such obligations in a professional manner. 
(iii) In addition, SUMMIT hereby represents and warrants to CUSTOMER that it and its employees possess the necessary skills and background to perform the SUMMIT’s obligations and services hereunder, and that all such services will be accurately and efficiently rendered in a good and workmanlike manner and in accordance with the highest professional standards. 

VI. NO ASSIGNMENT.  Either party shall not directly or indirectly assign this Agreement, or any of its rights or obligations hereunder, without the prior written consent of the other party, except for SunGard’s assignment to its Affiliates or investees. If prior written consent is required, such consent shall not be unreasonably withheld or delayed. Any assignment that violates this provision shall be null and void. 
VII. LIABILITY/FORCE MAJURE.  Neither party shall be liable for delays in delivery and/or non-delivery or in the performance of their obligations, if the event preventing performance is due to no fault of the obligor could not have been prevented by the obligor using reasonable care, is beyond the obligor’s reasonable control, and has occurred since the obligation came into being; including but not limited to any act of God, action by any governmental or quasi-governmental entity, fire, power failure, flood, insurrection, riot, war, terrorism, explosion, embargo, strikes whether legal or illegal, labor or material shortage, transportation interruption of any kind, failure on the part of third parties, work slow-down. 
VIII. LIMITS OF LIABILITY FOR BREACH OF SERVICES WARRANTY. SUMMIT shall re-perform its obligations and services to correct any deficiencies at no additional cost to CUSTOMER. Any deficiency must be mutually agreed upon by both parties. SUMMIT’S liability for breach of the warranty arising under section V(iii) hereof shall be limited to (i) credit for amounts paid to SUMMIT for defective work or portion thereof in the event of an omission of any portion of any ad, or (ii) a full refund. CUSTOMER shall be entitled to a full refund of the fees paid to SUMMIT for the deficient services if CUSTOMER reports the deficiencies to SUMMIT in writing within ninety (90) days of performance of the services and SUMMIT is unable to correct the deficiencies in the services as warranted in section V(iii) hereof within thirty (30) days of the date of CUSTOMER’s notice. 
IX. CUSTOMER hereby grants to SUMMIT, during the term of this Agreement only and for the purpose expressly authorized by CUSTOMER hereunder or otherwise in writing, the right to reproduce, publish and distribute all advertising copy submitted by CUSTOMER in any form or medium authorized by CUSTOMER, subject to all restrictions herein. 
X. Each party agrees to pay any expense(s) incurred by the other party to enforce the Terms and Conditions of the Agreement in the event of a breach or default by such other party.  Such reimbursed expense(s) shall include but not be limited to reasonable attorney’s fees, court costs, and other costs incurred by the non-breaching party. 
XI. INDEMNITY. SUMMIT hereby represents and warrants that the services or any deliverables provided to SunGard hereunder, including advertising artwork designed, created and prepared by SUMMIT in connection herewith, will not violate or infringe upon the rights of any third party, including but not limited to, confidential relationships, publicity rights, privacy rights, patent, trademark, trade secret or copyright rights. SUMMIT shall defend and indemnify SunGard against any third party claim to the extent attributable to a violation of the foregoing warranty. If any applicable infringement claim is initiated, or in SUMMIT’s sole opinion is likely to be initiated, then SUMMIT shall promptly, at its expense:

(i) Modify or replace all or the infringing part of the services and/or deliverable(s) so that they are no longer infringing, provided that the services and/or deliverable(s) do not change in any material adverse respect; or 
(ii) Procure the right to continue using or providing the infringing part of the services and/or deliverable(s); or
(iii) If the options in (i) and (ii) above are not commercially practicable, this Agreement shall terminate and SUMMIT shall refund to SunGard all fees paid by SunGard to SUMMIT under this Agreement.

Notwithstanding the foregoing, SUMMIT shall have no obligation under this indemnity provision or other liability for any infringement claim resulting or alleged to result from: (a) any claim arising from any instruction, information, design or other materials furnished by SunGard to SUMMIT hereunder; or (b) SunGard’s continuing the allegedly infringing activity after being notified thereof or after being informed and provided with modifications that would have avoided the alleged infringement.
PRINT

1. Content included in CUSTOMER supplied advertisements are subject to SUMMIT’s  approval.  Submission of an ad or other creative materials to a SUMMIT advertising sales representative or producer does not constitute a commitment by SUMMIT to publish the advertisement.  SUMMIT reserves the right to reasonably reject or cancel any advertisement, insertion order, space reservation, or position commitment at any time.  Publication of an advertisement by SUMMIT shall not affect its right to reject any advertisement thereafter.
2. Ad materials will be stored for six months from the date of SUMMIT's receipt and then returned to CUSTOMER, and CUSTOMER may request the return of materials in writing prior to that date; CUSTOMER shall have the right to use such materials in accordance with this Agreement. SUMMIT reserves the right to insert the word “advertisement” on any copy that SUMMIT’s opinion resembles editorial matter
3. CUSTOMER represents and warrants that advertisement and other material submitted to SUMMIT shall not violate any law or infringe any copyrights, trademarks, trade names or patents, or contain matter which is libelous, an invasion of privacy, an unlawful appropriation of name or likeness, or is otherwise injurious to the right of any person, and that CUSTOMER has obtained all necessary consents prior to submission to SUMMIT.  
4. Publication insertion orders shall clearly state the following for each insertion: name of publication, name of CUSTOMER, date of insertion, size and shape of advertisement, gross/net rate of advertisement per insertion and billing address. 
5. No ad will be published unless a signed insertion order setting out the ad terms to include start and end dates is received by SUMMIT. 

6. A contract year, or twelve-month period, starts from the date of the first insertion. Twelve-month periods do not overlap. Frequency discounts apply if used within any 12-month period; otherwise the actual earned frequency discount will apply. Charges will be adjusted accordingly at the end of the contract period. A 1/4 page ad is the minimum size required to maintain frequency discount. 

7. Two or more CUSTOMERS are not permitted to use the same insertion order to obtain a higher frequency. 

8. Failure to meet frequency within a contract year will result in short-rate billing. 
9. Positioning of advertisements is at the discretion of SUMMIT except where a request for a specific preferred position is acknowledged by SUMMIT in writing.  Requests for specific positions are given consideration but are not guaranteed unless the position premium is added to the gross cost of the insertion. Cancellation of insertion orders forfeits the right to position protection. 

10. If new material is not received by material due date, the most recent advertisement material will be repeated. If SUMMIT does not receive all necessary ad materials prior to the ad commencement date, SUMMIT cannot guarantee inclusion of such materials or most recent material will be repeated.
11. 


12. All cancellations must be in writing and received by the space reservation closing date. No cancellations can be accepted after this date. 
13. If CUSTOMER cancels after the space reservation date, CUSTOMER will be held responsible for 50% of the gross cost of the ad space. Contracts for covers (Front, Back Inside Front, Inside Back or Gatefolds) are cancellable only with a minimum of 60-day written notice; if less than 60 days’ notice is given, CUSTOMER will be held responsible for 50% of the gross cost of the ad space.
14. CUSTOMER may re-schedule advertising dates before the aforementioned space reservation deadline without penalty. 

15. SUMMIT shall have no liability for errors in key numbers, the reader service section, ADVERTISER's index or product index, to the extent such content was provided by CUSTOMER.  In the event of an error or omission in electronically publishing or displaying an advertisement, SUMMIT's liability shall be limited to the cost of the space occupied by the error, with an obligation of prompt republication of the advertisement.  
16. If Advertiser fails to provide an ad to SUMMIT prior to the closing deadline of an issue in which it ordered space, SUMMIT will charge Advertiser at the regular rate for the space it has reserved. 
17. SUMMIT retains the right to display CUSTOMER’s ad on SUMMIT’s web site(s) as per CUSTOMER’s authorization to the extent necessary to fulfill the purpose hereof and in accordance the terms of this Contract, unless otherwise notified by CUSTOMER in writing. SUMMIT shall not use the name, trade name, service marks, trademarks, trade dress, logos, copyrighted works, or other proprietary material of CUSTOMER (or any of its affiliates) in its own in publicity releases, or for its own advertising or similar activity without CUSTOMER’s prior written consent.
DIGITAL

1. No ad will be published unless a signed insertion order setting out the ad terms to include specific ad unit and start and end dates is received by SUMMIT. 

WEBCAST/VIRTUAL EVENTS/FACE TO FACE EVENTS – CUSTOM AND/OR EDITORIAL
1. Vendor Webcasts/Virtual Events.  CUSTOMER assumes full responsibility for its sponsorship of the webcast or Virtual Event. CUSTOMER acknowledges and agrees that SUMMIT has made no representations regarding the results to be achieved by the webcast, and that SUMMIT does not guarantee any such results. 

2. Vendor or Editorial Webcasts/Virtual Events.  CUSTOMER hereby grants SUMMIT solely for the purpose of conducting the webcast and/or virtual event the rights to reproduce publish, perform, display distribute and transmit all materials submitted by CUSTOMER or presented by CUSTOMER at its sponsored webcast/virtual, event in the form or medium agreed with CUSTOMER and as authorized by CUSTOMER in respect of the relevant event, subject to all terms and restrictions herein. 

3. Editorial Webcasts/Virtual Events.  Creative material proposals are at the sole discretion of SUMMIT editorial staff and subject to CUSTOMER’s approval.  

4. Editorial Webcasts/Virtual Events.  Any content created by SUMMIT for the purpose of conducting the webcast and/or virtual event shall be considered WORK PRODUCT hereunder and therefore shall be subject to the same terms stipulated in section 12 under the “PRINT” section hereof. 

5. Cancellation of Vendor or Editorial Webcasts.  Cancellation of a Custom or Editorial webcast by CUSTOMER must be made in writing and CUSTOMER is subject to cancellation fees as follows: Less than 30 days prior to the webcast – 100% of the total fee; 30-45 days prior to the webcast – 50% of total fee. 
6. Cancellation of Virtual Event.  Cancellation of Virtual Event by CUSTOMER must be made in writing and CUSTOMER must be subject to cancellation fees as follows: Less than 30 days prior to VTS date– 100% of the total fee; 30-45 days prior to the VTS date – 75% of total fee; 45-60 days prior to the VTS date 50% of total fee. 
7. Face to Face Event Cancellation Policy -There will be no cancellations or changes to the program within 90 days of the scheduled date without penalty.  Should there be changes or cancellations within the 90 day window the SPONSOR will be charged the following penalties: within 90 days 25% of the Basic Event Fee, within 60 days 50% of the Basic Event Fee and within 30 days 100% of the Basic Event Fee.
8. Editorial Virtual Events.  Any request to reduce the level of sponsorship must be made in writing and will be considered at the discretion of SUMMIT. 
9. Notwithstanding the foregoing any Custom Services Fees (e.g., paid registration, events services, custom reports, etc.) are chargeable at 100% of actual Work Order service fees related to work actually performed-based on the quote, even if the event/webcast/request is cancelled. If no work is performed, there will be no charge. 
LEAD GENERATION

1. In the event CUSTOMER fails to achieve the frequency originally contracted for, SUMMIT reserves the right to re-bill at the appropriate earned rate in accordance with such new frequency level. 
2. 
If agreed in writing by SUMMIT and the ADVERTISER, SUMMIT shall have the right to insert the advertising in various areas of the e-Newsletters and Web site from time-to-time in its discretion.  
INTELLECTUAL PROPERTY - CONTENT

1. Editorial Programs/Sponsorships.  Sponsorship of editorial programs including but not limited to print, digital, research and/or event programs are not WORK FOR HIRE and final WORK PRODUCT is property of SUMMIT. CUSTOMER is entitled to all benefits of specified sponsorship program however; all original content and advertising artwork designed, created and prepared by SUMMIT in connection with the program is the exclusive property of SUMMIT. CUSTOMER has no approval rights as it relates to editorial programs’ content, design and/or contributors.  
2. Content-for-Hire Programs.  Content-for-Hire/custom content programs including but not limited to print, digital, research and/or event programs are considered WORK FOR HIRE and final WORK PRODUCT is property of CUSTOMER. Whether white labeled or attributed to SUMMIT, all original content and artwork designed, created and prepared by SUMMIT in connection with a content for hire program is the property of CUSTOMER. 
2.1 CUSTOMER CONTENT. Content provided to SUMMIT by CUSTOMER, including all pre-existing Trademarks and copyright material, shall remain the sole property of CUSTOMER, and CUSTOMER shall be the sole owner of all rights in connection therewith. CUSTOMER hereby grants SUMMIT a nonexclusive, nontransferable license to use, reproduce, and modify the CUSTOMER Content solely in connection with SUMMIT’s services and the production of the Final Deliverables.

2.2 THIRD PARTY MATERIALS. All Third Party Materials provided by SUMMIT or CUSTOMER to be used as support collateral for final Work Product are the exclusive property of their respective owners. SUMMIT shall inform CUSTOMER of all Third Party Materials that may be required to perform services or otherwise integrated into the final Work Product. Under such circumstances, SUMMIT shall inform CUSTOMER of any need to cite or license.

2.3 ASSIGNMENT OF WORK PRODUCT. Upon completion of the services and conditioned upon full payment of all fees, costs and out-of-pocket expenses due, SUMMIT shall assign to CUSTOMER all ownership rights, including any copyrights, in and to source files and final Work Product created by SUMMIT for use by CUSTOMER as part of Content-for Hire program. 

GENERAL (cont.)
XII. CUSTOMER Confidential Information
Use or Disclosure of Confidential Information.  SUMMIT acknowledges that the information and data disclosed to it by CUSTOMER, whether orally or in writing and irrespective of whether such information is received by SUMMIT before or after this Contract is executed, in relation to this Contract (“Confidential Information”) constitutes valuable information, and SUMMIT agrees that it shall protect the Confidential Information of CUSTOMER in the same manner that it protects the confidentiality of its own proprietary and confidential information (but in no event using less than reasonable care). SUMMIT shall, without the prior written consent of the CUSTOMER, limit its use of and access to CUSTOMER's Confidential Information to only those of SUMMIT’S, directors, officers or employees ("Representatives") whose responsibilities require such use or access.  SUMMIT shall advise all such Representatives, before they receive access to or possession of any of CUSTOMER's Confidential Information, of the confidential nature of the Confidential Information and require them to abide by confidentiality obligations at least as restrictive as those contained in this Contract. SUMMIT shall be liable for any breach of this provision by any of its Representatives or any other person who obtains access to or possession of any of CUSTOMER's Confidential Information from or through SUMMIT.  In addition to the foregoing obligations, SUMMIT agrees to comply with the provisions of the Data Protection Annex attached as Exhibit A hereto and incorporated herein. Upon termination or expiration of this Agreement or, upon CUSTOMER’s request, SUMMIT shall immediately return to CUSTOMER, or destroy, all of CUSTOMER’s Confidential Information, as well as any and all copies of CUSTOMER’s Confidential Information, correspondence files, business card files, customer and prospect lists, notes and other materials that contain any of this information, and will not retain any copies of those materials. If requested by SunGard, SUMMIT will acknowledge in writing, signed by an authorized representative of SUMMIT, that all such CUSTOMER Confidential Information has been destroyed or permanently erased.  These provisions apply even to information of this type that is developed or conceived by SUMMIT, alone or with others, at CUSTOMER's instruction or otherwise and which includes CUSTOMER’s Confidential Information.  

XIII. Payment Terms.  All invoices are payable to ALM Media LLC, PO Box 782028, Philadelphia, PA 19178-2028 FIN# 13-3273851..
  Subject to SUMMIT’s credit approval, payment terms are to be Net forty five (45) days from receipt of invoice covering the work/services as authorized by this contract.  
CUSTOMER waives any dispute regarding any item shown on the invoice unless made in writing within 30 days after the invoice is received and the invoice amount minus the disputed item must still be paid within 45 days. CUSTOMER acknowledges and understands that all orders for space are accepted subject to SUMMIT's credit requirements. SUMMIT reserves the right to terminate this Agreement effective 15 days after receipt of notice to CUSTOMER if CUSTOMER is delinquent in the payment of any amount owed to SUMMIT and does not make payment within such 15-day period. In the event CUSTOMER defaults in making any payment under this or any other contract currently being performed for CUSTOMER by SUMMIT, SUMMIT may suspend performance under this contract. 

XIV. Venue.  This Agreement is made pursuant to and shall be governed by the laws of the Commonwealth of Pennsylvania, and CUSTOMER consents to jurisdiction of the courts thereof.
XV. SUBSEQUENT PROJECTS.  To facilitate and expedite the parties’ dealings on future projects, it is agreed that the terms set forth in this agreement shall apply to all future projects within 2 years of the date hereof, unless amended and annexed by a writing signed by both parties.

All of the prices, specifications, terms and conditions as shown herein are hereby acknowledged and accepted.

IN WITNESS WHEREOF, SUMMIT and CUSTOMER have caused this agreement to be executed by their duly authorized representatives on the dates specified below,

Summit Professional Networks (“SUMMIT”)


Customer/Advertiser or Sponsor 

By: _____________________________________
By: ___________________________________________

Name: ___________________________________ 
Name: _Kenneth R. Powell________________________
Title: ____________________________________
Title: __VP Global Marketing_______________________

Date: ____________________________________ 
Date: _________________________________________
EXHIBIT A

DATA PROTECTION ANNEX

Notwithstanding anything to the contrary contained in the agreement between __________________ [SunGard Legal Entity] (“SunGard”) and _________________________ (“Vendor”), dated as of ________ __, 201_ (“Agreement”) to which this Exhibit A is attached and incorporated into, and in addition to and not in lieu of other provisions in the Agreement, Vendor agrees as follows:

1. General
1.1 SunGard shall have the right to review Vendor’s information security program prior to the commencement of Services and from time to time during the term of this Agreement.  During the performance of the Services, from time to time with proper notice, SunGard, at its own expense, shall be entitled to perform, or to have performed, an on-site audit of Vendor’s information security program and facilities.  In lieu of an on-site audit, upon request by SunGard, Vendor agrees to complete, within forty-five (45 days) of receipt, an Information Security Assessment questionnaire provided by SunGard regarding Vendor’s information security program.

1.2 Vendor must conduct formal security awareness training, with a testing component, for all personnel and contractors as soon as reasonably practicable after the time of hiring or prior to being appointed to work on Customer Sensitive Data and annually recertified thereafter.  Documentation of Security Awareness Training must be retained by Vendor, confirming that this training and subsequent annual recertification process have been completed, and available for review by SunGard.

1.3 Vendor shall perform background checks on all Vendor personnel and contractors including temporary and non-employee personnel who will be performing services for SunGard pursuant to the Agreement.   Vendor shall not assign any employee to perform services for SunGard who has not authorized a background investigation, or whose background investigation has revealed the conviction of a felony within the previous seven (7) years, measured from the time such Vendor commences services pursuant to the Agreement, to the extent such felony relates to the suitability of the individual’s employment, except to the extent prohibited by applicable law.  If Vendor contracts, for any services, with a third party that needs to be allowed or requires access to Customer Sensitive Data, the third party shall undergo the same Vendor background checks as performed on Vendor personnel and contractors under this section. SunGard’s written consent is required prior to Vendor allowing any third party to have access to or use of SunGard Data.

1.4 Vendor shall defend, indemnify and hold SunGard harmless against any and all claims, losses, costs, damages, liabilities and/or expenses, including attorneys’ fees, arising out of any breach of the obligations contained in this Data Protection Annex.    

2. Customer Sensitive Data 

The following provisions shall also apply to the extent that Vendor has access to Customer Sensitive Data:

2.1 Without limiting Vendor’s obligation of confidentiality as further described herein, Vendor shall be responsible for establishing and maintaining an information security program that is designed to: (i) ensure the security and confidentiality of Customer Sensitive Data; (ii) protect against any anticipated threats or hazards to the security or integrity of the Customer Sensitive Data; (iii) protect against unauthorized access to or use of the Customer Sensitive Data; (iv) ensure the proper disposal of Customer Sensitive Data, as further defined herein; and, (v) ensure that all subcontractors of Vendor, if any, comply with all of the foregoing.    Vendor shall designate an individual to be responsible for the information security program.  Such individual shall respond to SunGard inquiries regarding computer security and to be responsible for notifying SunGard-designated contact(s) if a breach or an incident occurs, as further described herein.  The information security program shall be at least as stringent as the requirements of Massachusetts Regulation 201 CMR 17 and ISO 27001/27002.  “Customer Sensitive Data” means any SunGard confidential and proprietary data, including employee data, third party data, proprietary software and related technical data, and SunGard client data.

2.2 Without limiting any rights or obligations contained in the Agreement, in the event of any actual or apparent theft, unauthorized use, loss or disclosure of any Customer Sensitive Data, Vendor shall (a) immediately commence all reasonable efforts to investigate, correct the causes and remediate the results thereof, as soon as practicable following discovery of any event described in this Section 2.2 (and in no event more than one (1) business day following discovery of any such event), and (b) in the event of any actual theft, unauthorized use, loss or disclosure of any Customer Sensitive Data, inform the main SunGard contact(s) via telephone call, follow-up with  written (fax or email) notice thereof, and provide such further information and assistance as may be reasonably requested. 

2.3 The Parties acknowledge and agree that any disclosure or breach of Customer Sensitive Information or data contracted for development at request by SunGard will in no way be construed to be an assignment, transfer, or conveyance of title to or ownership rights in such Customer Sensitive Data. 

2.4 Vendor agrees that all Customer Sensitive Data transferred over the internet or a wireless network by Vendor to SunGard shall be transferred in a secure manner including;  (i) utilizing mandatory TLS encryption; (ii) secure FTP; (iii) SunGard’s secure file share utility or other secure means mutually agreed upon by the parties, and shall not store any Customer Sensitive Data on any mobile computing device, such as a laptop computer, USB drive or portable data device, except where there is a business necessity and then only if the mobile computing device is protected by industry-standard encryption software approved by SunGard.

2.5 All backup and archival media containing Customer Sensitive Data must be contained in secure, environmentally-controlled storage areas owned, operated, or contracted for by Vendor.  All backup and archival media containing Customer Sensitive Data must be encrypted.

2.6 At the request and option of SunGard, and in the event of termination or expiration of the Agreement, Vendor shall agree to: (a) return to as directed by SunGard, the Confidential Information and/or Customer Sensitive Data and source code, as applicable, or (b) destroy or permanently erase (on all forms of recordation, other than electronic backups automatically created and archived by Vendor’s backup processes and systems for information security purposes, which backup copies shall remain subject to the confidentiality and non-use obligations set forth herein and in the Agreement) the Confidential Information and/or Customer Sensitive Data, as applicable, in its possession, and if requested by SunGard, acknowledge in writing that all such Confidential Information and/or Customer Sensitive Data, as applicable, has been destroyed or permanently erased.  All electronic storage media containing Customer Sensitive Data must be wiped or degaussed for physical destruction or disposal, in a manner meeting forensic industry standards such as the NIST SP800-88 Guidelines for Media Sanitization, upon request by SunGard. Vendor must maintain documented evidence of data erasure and destruction.  This evidence must be available for review at the request of SunGard.

2.7 Disposal of Customer Sensitive Data on paper must take place with shredders placed within Vendor space from which Customer Sensitive Data is handled or accessed (“SunGard Work Area”). Shredding must take place within the SunGard Work Area before disposal or transit outside of the SunGard Work Area.

3. Network and Communications Security 

The following provisions shall also apply to the extent that Vendor has access to SunGard’s computing systems, networks, etc.:

3.1 All Vendor connectivity to SunGard computing systems and/or networks and all attempts at same shall be only through SunGard’s security gateways/firewalls and only through SunGard-approved security procedures. Vendor will not access, and will not permit unauthorized persons or entities to access, SunGard computing systems and/or data without SunGard’s express written authorization.

3.2 Vendor shall take appropriate measures to ensure that Vendor’s systems connecting to SunGard’s systems and anything provided to SunGard through such systems does not contain any computer code, programs, mechanisms or programming devices designed to, or that would enable, the disruption, modification, deletion, damage, deactivation, disabling, harm or otherwise be an impediment, in any manner, to the operation of SunGard’s systems, and Vendor shall immediately notify SunGard of any vulnerabilities thereto. 

�This is an old version of the TCs.  Please see section Intellectual Property – Content. 


�These change requests are rejected.





Editorial webcasts and virtual tradeshows are owned by Summit and host publication/site.  They are not work for hire or work product events.  This is a sponsorship model. Customers can sponsor the editorial event but have no approval rights to content and/or speakers.  If a customer wants to have control of content and speakers– they should purchase a vendor webcast.


�See IP Property


�Billing Information updated


�If a customer agrees to 30 day terms, no credit application is required.





If an Customer requests extended terms for invoice payments, they must complete a Credit Application and the extension is subject to review and approval….Credit application can be found here…





� HYPERLINK "http://img.sbmedia.com/perm/STRAT/SC/AdOps/ALM_Media_LLC_Credit_Application.pdf" �http://img.sbmedia.com/perm/STRAT/SC/AdOps/ALM_Media_LLC_Credit_Application.pdf�





 It should be completed and send with signed IO. 





�Any programs under these T&Cs for the 2 year time period are standard media programs.  Summit does not anticipate needing access to any data – customer, technical, employee, etc or software.  If a program arises between Summit and Sungard that would require such an agreement, this ANNEX can be revisited but we are not incuding as part of T&Cs for standard media buys. 
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